Environmental Tobacco Smoke 


Note: All of the ETS projects discussed below and additional work on 
such projects are pending subject to decisions regarding litigation. 

L Develop Press Package for ETS 

Summary: Developing muld-use, modular press/information. 
packages tailored for different audiences. 

Status: * 


o j Audiences and messages preliminarily identified. 

o PM/RJOR/TT gathering and forwarding all relevant 
materials to B-M for review and cataloging. 

o B-M to contact APCO' regarding coalition building and 
development of message points for specific audiences. 

H. Develop Comprehensive LTEs Program to Support BTS 
Objectives. 

Summary: Focus proacfive/reactive LTEs on key opinion 
creating newspapers/publications of selected elected 
offidals/appototed officials, with ccs to those legislators, appointed 
officials. 

Status: 


o B-M has created prototype media list and is expanding to 
Include top 100 newspapers and state capitals media, 

o PM/RJR will contact field coordinators, lobbyists etc. to 
have them expand their monitoring of local press and to have them 
help identify potential au thors. 


o ' PM/KJR each to draft 25 LTEs. 



promote Speakers in Local Markets 




Source: https://www.industrydocuments.ucsf.edu/docs/qsflOOOO 
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Summary: Design speakers* program for placement of 
identified spokespersons In local markets designed to attract press 
attention. 

Status: 

o B-M preparing memo/guidelines on identifying potential 
forums and making contacts. 

o PM/RJR to identify potential speakers and procure op-ed 
writers for articles based on speeches. 

o PM/RJR preparing 2 generic BTS speeches each (1 each 
w/slide backup) 

IV. Educate Newspaper Opinion Creators via Ed Boards 

Summary: Continue ongoing key opinion leader educational 
outreach program, while identifying and expanding program to key 
national, state/state capital and local newspapers. 

/ 

Status: 

o B-M has prepared prototype media, list and is expanding. 

V. Establish Presence on Selected Radio Talk Shows 

Summary: Try to use expert third parties and media-trained 
activists to reinforce press efforts with national and local radio talk 
show opportunities. 

Status: 

o B-M has prepared prototype media list and is expanding 

o PM/RJR talking to govemmen t affairs/held.coordinators 
to Identify appropriate topics/spokespersons. 

VL Develop Comprehensive Op-ed Program to Support ETS 
Objectives. 


Source: https://www.industrydocuments.ucsf.edu/docs/qsflOOOO 




Summary: Develop op-eds, both proactive and reactive, for 
placement in selected national, state/state capital and local 
newspapers. 

Status: 

o B-M has developed prototype media list and is expanding 

o PM/RJR each drafting 6 op-eds, message points and LTEs 
to support op-eds. 



Source: https://www.industrydocuments.ucsf.edu/docs/qsflOOOO 
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